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Since March 30, 2012, your college or university’s Facebook profile has featured the social network’s new 

Timeline format. Beyond its new esthetics, Timeline requires a new way to engage on Facebook.  Here is 

a description of the new features and a few suggestions for your institution to leverage this new Facebook 

format. 

 

Cover and Profile Pictures  

Facebook’s algorithm has changed to include more likes and comments. It also gives pictures much 

more prominence than it did in the past. Our first recommendation, therefore, would be to emphasize 

a visual component by putting pictures and visuals at the center of your Facebook content. 

With the new Timeline format, you now need 2 pictures: a cover photo, which is meant to create a 

visual impression of your educational institution, and a profile photo (the smaller one), which will 

represent your school throughout Facebook. For this reason, the profile photo should be your 

institution’s logo, while the cover photo can (and should) be changed every now and then. Think of 

the cover photo as an unclickable billboard for your school. It should be attention grabbing and 

stimulating, in other words.  

Cover image formats are limited to jpg/jpeg or png and the ideal dimensions are 851x 315.  Images 

that do not match these dimensions will be scaled to fit within these specifications.  

 

Strategy: 

- Create a picture bank: We recommend that you start by using pictures featured on your website. 

This will help maintain a consistent look online. However, you may soon run out of pictures. With 

the growing need for original visuals, and for branding reasons, this is a problem, particularly 

since the ideal is to use photos that are exclusive to your college or university. A unique picture 

bank, therefore, is a necessity, providing your institution with a valuable resource for blogs, 

articles, profile pictures and content inspiration.  

- Run picture-based contests: A picture contest is a great way to both engage students and get 

unique pictures of your campus. Why not ask students to take and submit a unique photo of a 

famous facility (a lab or a cafeteria)? The winner, who can win a small prize, is the person with 

the most likes. This approach will encourage fun, engaging and unique interaction, and provide 

your school with FREE visuals that can be used on a number of platforms.  

- Change your college or university’s Facebook cover photo often to keep your page fresh.  

- Feature the visual for a specific program you want to highlight. You can also use specific visuals 

for campus events or open houses (e.g. a poster of the event). The visual can include dates or 

hours but will not be clickable. 

 

 

Optimize Your About Section 

With the old Facebook layout, profiles displayed limited information about the page itself, with long 

descriptions being cut off with “More info…”.  The new Timeline format allows you to include a 1-2 

sentence description.  To take full advantage of this space, be sure to include a hyperlink to your 

website, and keep in mind that local info will appear to everyone in your area.  With the ability to add 
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information to Timeline, your institution can now include major events and milestones without having 

to use a clunky post. 

 

Create Relevant Applications 

Tabs have been replaced by Applications, and four of them are featured below the cover photo. The 

“Photos” applications will always be the first one, but you can change the order of the other three. All 

other applications appear in a dropdown on the right of the last application. 

Strategy:  

Pack your applications with calls-to-action. The point is to make your visitors take action, both on and 

off Facebook. A good way to do that is to have text in the Thumbnail and to name the Application with 

a call-to-action. Here is an example: 

 

 

 

 

 

 

 

 

Here is how you can swap positions of your applications: 

 

 

 

 

 

 

 

 

 

 

Pin and Highlight Features 

- The Pin feature allows you to make a post appear at the top of the page for 7 days (you can then 

repeat the pinning). This will be the first thing people will see when they visit your page. 

 

- Use the Star (also known as Highlight) feature: all Facebook walls are now divided into 2 sub-

sections. The Highlight feature enables you to post something across the whole page. Use this 

feature every time you post something you want to stand out. You can also pin the best posts 

from your school’s blog.  

 

N.B.: You CANNOT use the highlight and pin features on the same post. 
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Strategy: Pin or star important blog posts or announcements.  If you choose to open your wall, 

allowing anyone to post, you can also pin or star students’ content.  

You can also choose to feature a program for a few weeks to test the response.    

             

             

        

 

 

 

 

 

 

 

 

N.B.: You CANNOT use the highlight and pin features on the same post. 

Strategy: Pin or star important blog posts or announcements.  If you choose to open your wall, 

allowing anyone to post, you can also pin or star students’ content.  

You can also choose to feature a program for a few weeks to test the response.  

 

Create Milestones 

The new Timeline format allows you to create milestones to celebrate and emphasize your 

institution’s important moments. These moments can include the inauguration of your college, the first 

award received by a graduate, the start of a new program, the opening of a new campus, etc.  

Strategy: Add links to your milestones linking back to your website.  

 

Create a Request Info Application 

Create a “Request Info” form that prospects can fill-in and submit directly. 

 

Interest Lists  

Interest lists are a brand new feature that will be rolling out in the next few weeks. 

Thanks to Interest Lists, everyone will be able to customize the info on their Facebook feed by adding 

filters. This feature will enable people to create lists (for Pages or Subscriptions) or to subscribe to 

somebody else’s list. This is very similar to what Twitter does already. These lists will be public, 

private or shared with friends only. You can share your interest lists on your Timeline and receive info 

from pages on your lists without having to like them (which really shows that likes do not matter so 

much anymore). 

What does it mean for your college or university? 

o The goal will be to appear on as many lists as possible: be creative! 

o You will be able to keep track of competition without liking them 

Pin 
feature 

Highlight 
feature 
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The New Admin Panel 

The new admin panel is far easier to interact with, allowing you to see critical insights on a page 

immediately.  In addition, it supports tracking messages to the page and encourages new levels of 

interaction. Here is a great article about the new Admin Panel: 

http://mashable.com/2012/03/20/facebook-admin-panel/  

For more info and technical details about the new Timeline changes, go to: 

http://www.learnfacebookpages.com/ 

 

NOW THAT YOUR NEW PROFILE IS READY… 

 

Update your college or university’s profile often with content and pictures relevant to students.  

 

Open Your Wall  

Make it possible for prospects and current students to ask questions directly on your wall or by 

posting things that may be of interest to you. This approach requires close monitoring and the ability 

to respond quickly to any type of question and comment. It may be time consuming but it is worth it, 

creating an air of openness to students.  

To open your wall, go to Admin Panel > Manage > Edit Page > Manage Permissions  

 

 
 

 

Keep Building Your Fan Base  

 Craft a message and contact your offline contacts to like your new official page.  

 As an Admin, you can invite friends by going to Admin > Build Audience > Invite friends 

 

 

 

 

 Email campaign for alumni: contact alumni to ask them to become fans of your new Facebook 

page.  

 Integrate a Like Us button on your next newsletter to make people aware that your Facebook 

page is now active, and to invite them to join your school’s community. 

http://mashable.com/2012/03/20/facebook-admin-panel/
http://www.learnfacebookpages.com/
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 Like partners’ pages. This will show off your portfolio and network to prospects. 

 Although there is no longer a default Welcome page, you can still ask people to like you. Using 

the Highlight feature, you can create visuals asking students to like your page.  You can also play 

with the Pin feature of the same post to see which one is most effective.  

Here is an example of what you can do: 

 

 
 
 
 
 
 
 

 

 

 

 

Alternative: At the end of the success story: “Have you found this article useful? Sign up for our 

newsletter!” 

 

More Than Ever, Engage With Students and Prospects  

Do not focus on collecting fans. The number of fans is no longer as important as the number of likes 

and comments you get on, and content must now be more visually based. 

Focus on engagement. Fan Interactions (or interactions with a fan’s friend) are now highlighted at the 

top of the page, an immediate social proof of your page’s popularity. 

Your Facebook wall should be a place for prospects:  

 To ask questions and leave comments  

 To find out about upcoming events   

 To find valuable information about admissions, self-improvement and success stories 

 To have fun! 

 

Here are a few ideas to interact with students in a fun way: 

- Ask them for their opinion about a picture, quote or event 

- Ask questions they can answer in one or two words: “How was your weekend in 2 words?” 

- Create regular picture-based contests to win small prizes 

- Entice students (and graduates) to tell their story on Facebook (this content can be used on all 

other platforms) 
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You’ve found this information useful? Contact us to learn more 
about our social media services! 

http://www.higher-education-marketing.com/services/social-media-marketing?utm_source=hem&utm_medium=ebook&utm_campaign=download%2Bebook
http://www.higher-education-marketing.com/services/social-media-marketing?utm_source=hem&utm_medium=ebook&utm_campaign=download%2Bebook

